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Who we are 

The Australian Lawyers Alliance (ALA) is a national association of lawyers, academics and other 

professionals dedicated to protecting and promoting justice, freedom and the rights of the individual. 

We estimate that our 1,500 members represent up to 200,000 people each year in Australia. We 

promote access to justice and equality before the law for all individuals regardless of their wealth, 

position, gender, age, race or religious belief.  

The ALA is represented in every state and territory in Australia. More information about us is available 

on our website.1 

The ALA office is located on the land of the Gadigal of the Eora Nation. 

 

  

 
1 www.lawyersalliance.com.au.  
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Introduction 

1. The ALA welcomes the opportunity to have input into this public consultation by the Medical 

Board of Australia (the Board) on three proposed documents relating to the regulation of 

medical practitioners who provide cosmetic surgery. 

2. The ALA’s submission – enclosed, on the Board’s template – focuses on the draft Guidelines 

for medical practitioners who advertise cosmetic surgery (‘draft Advertising Guidelines’). 

3. Regulations and guidelines have not kept pace with the huge growth in the cosmetic surgery 

industry, including the prevalence of online advertising of cosmetic procedures. This includes 

on social media platforms. The ALA has consistently advocated for reform of the legal and 

regulatory frameworks governing the advertising of cosmetic procedures, with a view to 

providing greater clarity to practitioners, in order to ultimately the protect the general public. 

4. The ALA supports the Board’s draft Advertising Guidelines, subject to the clarifications and 

amendments detailed in our submission. The Board’s draft Advertising Guidelines are 

comprehensive and could significantly change the way practitioners approach cosmetic 

surgery advertising.  

5. However, the ALA contends that the success and impact of these draft Advertising Guidelines 

is dependent on the Board and the Australian Health Practitioner Regulation Agency (Ahpra) 

allocating sufficient resources to proactively monitor compliance and to respond to any 

advertising breaches. Extensive auditing of practitioners’ advertising is required, especially on 

social media, to ensure that practitioners are complying with these draft Advertising 

Guidelines (once finalised and in force), including: providing accurate information to general 

public, responsibly using ‘before’ and ‘after’ photographs, and not using paid influencers. 

6. The ALA is available to provide further assistance to the Board on the issues raised in this 

submission. 

 

Ngaire Watson 

Chair, Medical Law Special Interest Group 

Australian Lawyers Alliance 



 

 
 

Public consultation - Submission 
 
Regulation of medical practitioners who provide cosmetic medical and 
surgical procedures 
14 November 2022 

The Medical Board of Australia (the Board) is consulting on three documents aimed at regulating 
aspects of cosmetic surgery. These documents have been developed following an independent 
review of the regulation of medical practitioners who perform cosmetic surgery that raised serious 
concerns about the cosmetic surgery sector. 

You are invited to provide feedback on the following documents: 

1. Draft Registration standard: Endorsement of registration for cosmetic surgery for registered 
medical practitioners 

2. Draft revised Guidelines for medical practitioners who perform cosmetic medical and surgical 
procedures 

3. Draft Guidelines for medical practitioners who advertise cosmetic surgery  

This submission form is intended for organisations and registered health practitioners.  

Patients and consumers are welcome to provide feedback here however, there is an online 
submission form with specific questions for consumers available on the Board’s current consultations 
page.  

The consultation paper, including the three documents, is available on the Board’s website.  

Submissions can be emailed to medboardconsultation@ahpra.gov.au. 

The closing date for submissions is 11 December 2022. 

Definition 

Cosmetic medical and surgical procedures (as defined in the Medical Board’s Guidelines for 
registered medical practitioners who perform cosmetic medical and surgical procedures) are 
operations and other procedures that revise or change the appearance, colour, texture, structure or 
position of normal bodily features with the dominant purpose of achieving what the patient perceives 
to be a more desirable appearance. 

Major cosmetic medical and surgical procedures (‘cosmetic surgery’) is defined as procedures 
which involve cutting beneath the skin. Examples include; breast augmentation, abdominoplasty, 
rhinoplasty, blepharoplasty, surgical face lifts, cosmetic genital surgery, and liposuction and fat 
transfer.  

Publication of submissions 

Published submissions will include the names of the individuals and/or the organisations that made 
them, unless confidentiality is expressly requested. 

 









2. Removing discretion 
 
Given the aforementioned significant impact of cosmetic surgery advertising and the risks 
to public safety, the ALA contends that there must not be discretion offered to 
practitioners in their adherence to the provisions in these draft Advertising Guidelines.  
 
Rather, the ALA recommends that the Board be consistently prescriptive throughout the 
guidelines. As such, the ALA recommends that any provision containing “should” be 
changed to “must”.11 
 
 
3. The distinction between ‘major cosmetic medical and surgical procedures’ and ‘minor 
(non-surgical) cosmetic medical procedures’ 
 
On the final page of the draft Advertising Guidelines, the Board has noted that these 
guidelines “are focused on major cosmetic medical and surgical procedures (cosmetic 
surgery)”; although, practitioners offering minor (non-surgical) cosmetic medical 
procedures must comply with the 2016 Guidelines for registered medical practitioners 
who perform cosmetic medical and surgical procedures, “until such time as more detailed 
consideration and consultation occurs in relation to advertising these procedure”.12 
 
Thus, the ALA rejects this distinction between ‘major’ and ‘minor’ cosmetic 
surgeries/procedures, especially since any cosmetic surgery or procedure involves risks 
(including irreversible damage) and costs to patients. 
 
One minor (non-surgical) cosmetic medical procedure identified by the Board is “cosmetic 
injectables”.13 Ahpra’s Nursing and Midwifery Board, in defining this phrase, has 
articulated the serious risks of these procedures: 
 

Cosmetic injections are serious medical procedures that involve injecting a substance under the skin 
to change an aspect of appearance. For example, reducing the appearance of wrinkles or lines on the 
face, or putting filler into the lips to make them fuller. If used incorrectly, the substances in these 
injections could cause skin damage, blindness or even death (Therapeutic Goods Administration).14 

 
So-called ‘minor’ cosmetic procedures like injectables are no doubt popular in Australia – 
in 2021, Grand View Research valued the facial injectables industry in Australia at $4.3 

 
11 See: 4, [1.4]; 4, [2.3]; 5, [2.4]; 5, [5.1]; 5, [5.2]; 6, [5.6]; 6, [5.7][f]; 6, [6.3][a]; 7, [6.3][e]; 7, [8.2]; 8, 
“Advertising content and patient information material should not glamorise procedures…” [emphasis added]. 
12 Ibid 8. 
13 Ibid 3. 
14 Nursing and Midwifery Board, Position statement on nurses and cosmetic medical procedures (Position 
Statement, 24 June 2022 <https://www.nursingmidwiferyboard.gov.au/codes-guidelines-statements/position-
statements/nurses-and-cosmetic-procedures.aspx>. 






